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• The rise of right - wing populism .

• Technological developments : (1) market

monopolization practices ; (2) socio- political

impact .

The anti - democratic turn in Europe: 
Rule of law challenge

• Authoritarian state - driven interference : sha rp

p owe r le a d s to d e mocra t ic b a ckslid ing .

• A commonly forg e d European response : the

cha lle ng e of le g a l fra g me nta t ion.



Pro- Russian anti - democratic narratives 

• Timeframe : since the 2014 

intensification of the standoff 

between Russia and the West.  

• Four main anti - democratic themes : 

nationalist ; anti - migrant ; misogynist ; 

economically illiberal narratives.

• Total number of articles : 

2000 (500 per country). 
• Types of outlets : (1) directly Russia-

owned; (2) partisan; (3) broad dailies; 

(4) outlets not linked to Russian 

interests.   



Commonalities of pro - Russian anti - democratic narration

Source : CSD



 The  Kre mlin’s socia l me d ia  
st ra te gy: Bulgaria on target .

Pro- Russian narratives on social media 

Source : CSD ba se d  on Pulsa r tool.

Official Russian diplomatic missions’ Facebook presence in 
Bulgaria, Poland, Czechia, Germany. 



Specific national vulnerabilities to Russian disinformation 

Bulgaria :

• Considerable Russian media foothold 

throug h loca l o lig a rchic  p roxie s a nd  

sub sta nt ia l e conomic  footp rint .

• EU a nd  NATO me mb e rship  a s a  deterrent to  

ub iq uitous d isse mina t ion of Russia n na rra t ive s.

Poland :

• Acute vigilance of Kre mlin a c t ivit ie s.

• Coincidence of narratives ra the r tha n 

d e lib e ra te  loca l st ra te g y/ d e ma nd .

• Historical soft spot : Russia n a mp lifica t ion of 

a nt i- Ukra inia n a nd  a nt i- Ge rma n se nt ime nts.

Czechia :

• Euroskepticism and political - economic ties 

to Russia: p rolife ra t ion of p ro- Kre mlin conte nt  

on a nonymous we b site s. 

NB: Recent downturn in relations. 

Germany :

• Putinversteher ; anti - American undercurrent; 

business ties to the Kremlin.

• Globalization and liberalism as economically 

threatening and anti - national.



Best practices and gaps in tackling disinformation 

Bulgaria :

• Limite d  re silie nce  ca p a c ity.

• Polit ica l ina c t ion.

• EU init ia t ive s – slowly a nd  re luc ta nt ly ta ke n up .

• Civil soc ie ty ta ke s the  le a d . 

Poland :

• Polit ica l p ola riza t ion, g ove rnme nt  contro l on 

p ub lic  me d ia .

• EU init ia t ive s – not  wid e ly d iscusse d .

• Civil soc ie ty ta ke s the  le a d .

Czechia :

• Polit ica l a cknowle d g e me nt  of the  Russia n 

d isinforma tion thre a t .

• EU init ia t ive s re ce ive  sig nifica nt  a t te nt ion.

• Active  c ivil soc ie ty.

Germany :

• Sta te - le d  init ia t ive s a re  p rima ry.

• EU p olicy p rop osa ls re ce ive  le ss a t te nt ion.

• Limite d  coop e ra t ion b e twe e n g ove rnme nt  a nd  

c ivil soc ie ty.



Resilience assets against disinformation

 Coope ra t ive  a nd  coord ina te d  
st ra te gy through a  va rie ty of 
sta ke holde rs. 



Governance framework:

Towards an integrated, multi - stakeholder approach

• Comprehensive risk assessment of 

national vulnerabilities to 

disinformation.

• Create and disseminate counter -

narratives. 

• Close rule of law governance gaps in 

EU member states.

• Legislation clarifying boundaries 

of offensive discourse.

• Transparency of ownership –

anonymous websites.

Civil society: 

• Research psychological mechanisms 

behind receptivity to disinformation.

• Deliberative councils to address 

social and political polarization.

The EU: 

• Stem the flow of illicit 

authoritarian capital flows 

into European media. 

• Strengthen and integrate different 

tools for countering Russian 

interference.



Report available on csd.bg Read the full report at csd.bg  



Thank you
rumena.filipova@csd.bg 
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